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ASSIGNMENT 1A



ASSIGNMENT 1B

  Jeffery’s Bar & Grill 

Entrees

BeveragesDesserts

Starters

$5 Cheese Curds

$8 Basket of Wings
          Flavors: Buffalo, Honey BBQ, Lemon
          and Teryiaki 

$7 Shrimp Cocktail
          Comes with a basket of 15 shrimp

$5 Chips & Salsa
          Choice of queso 

$6 Pretzel Bites
          Served with a side of beer cheese 

$3 Sundae
          Vanilla ice cream topped with fudge 
          and sprinkles 

$4 Hot Fudge Brownie
          Comes with a scoop of ice cream

$2 Cinnamon Sticks
          Choice of chocolate dipping sauce  

$12 Fish and Chips
 Three pieces of cod along with 
 a basket of fries and coleslaw 

$9 Chicken Sandwich 

$10 Pizza
 10” Pizza. Toppings include: 
 Pepperoni, Mushroom, Green 
 Peppers, Olives and Onions

$11 Filet Mignon
 6 oz steak served with a side of 
 steamed broccoli and mashed 
 potatoes 

$13 Prime BBQ Ribs

   All Drinks are $0.99

Water
Lemonade
Coke Products 
  Sprite, Coke, Dr. Pepper, Fanta, Root Beer

Beer
  Buweiser, Miller Lite, Corona, Coors
  Heinkein, Stella, Ale and Blue Moon

  

LLocated on 212 Main Street, Wavery, Iowa. Hours: Mon-Sat 10 am - 9 pm, Sun noon - 9 pm. Number: (319) 123-4567

  Thank You For Dining With Us! 

McCartwright’s Book Publishing  

Ty D.Johnson
Editor-in-Chief
222 Main Street
Wavery, IA
(319) 123-4567
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ASSIGNMENT 2B
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NEWSLETTER



ASSIGNMENT 3A

I created an outline 
over the letters m 
and o and put them 
in minion font. I then 
aligned them to-
gether using the 
path�nder tool. 
Lastly, I used the pen 
tool to stretch out 
the m so the o can 
be see better.   

The letters m and o 
go a lot together in 
words. This new 
letter combines the 
two and provides a 
new and easier way 
to spell them out 
when writing them. 

��



ASSIGNMENT 3B

Contrast

Repitition 

Alignment 

Proximity

10% o� of In-store food 20% o� of fountain drinks 

Valid thru 1/2/23Valid thru 1/2/23

Contrast various elements of the piece to draw a reader’s eye into the page. 
- Made di�erent items in the coupons to include both a beverage and a food item. 
The coupons were made with a di�erent color so they can stand out. 

Every item should have a visual connection with something else on the page. 
- I aligned the lines of words together for an easier read. Also evenly aligned the 
coupons with each other.  

Grouping related items together. Physical closeness implies a relationship. 
- The coupons were put close to each other because they have the same purpose of 
what they are trying to o�er. 

Repeat some aspect of the design throughout the entire piece.
- Used the same font for the words. Included dashed lines in the perimeter and the 
coupons. They also have the same color. All rectangles have smooth corners.

 
For a limited time o�er, all food and drink items will be at least 10% o�! 

Address: 100 Main Str. Waverly, IA       Phone: 319 - 123 - 4567 

Big Sale! 

JJ’s
Convient Store Co.



LOGO AD

R E I N D E E R
G A M E S

JOIN
NOW
FOR 
BETTER
GAMES

Go to reindeergames.com 
for more intructions.



PHOTOSHOP PRACTICE



COLOR WHEEL

         Complementary

         Triad

Analogous

Favorites



ASSIGNMENT 5A



STARRING 

DIN DJARIN BOBA FETT BO-KATAN KRYZE CAD BANE HAXION BROOD BOXEN

STAR WARS PRESENTS 

THE BOUNTY HUNTER LEAGUE

AND GROGU

COMING SOON...

MOVIE POSTER



ASSIGNMENT 6B

Τ¥ JØĦИŜΘΠ JOHNSON
JOHNSON
J O H N S O N

Ice-cream
2001–2022
I called my family —on Friday 

I biked ten miles yesterday 
I biked ten miles yesterday 
I biked ten miles yesterday 
I biked ten miles yesterday 

Concordant: Contrasting:Conflicting: 

“Believe you can 
and you’re 
halfway there.”
-Theodore Roosevelt 

“Believe you can 
and you’re 
halfway there.”
-Theodore Roosevelt 

“Believe you can 
and you’re 
halfway there.”
-Theodore Roosevelt 



LINER NOTES

The Johnny Cash Essentials             Johnny Cash’s Essential Hits
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LAYOUT DESIGN 

InDesign Techniques

Paragraph Styles
Defining and using styles is important 
for two main reasons. First, it makes it 
very easy to make changes. For in-
stance, instead of going through all 
your headers and changing the point 
size a half-point, you can just make one 
change to see how it looks throughout 
your document. Second, styles promot 
consistency. You cannot have that 
mistake where 
you left one line 
a quarter-point 
larger than the 
rest of your text. 
For type chang-
es within the 
paragraph (like italics), styles are easily 
over-ridden.

Columns & text threading
Chances are good that you will want 
more than one column on a page (see 
Length of text lines). In InDesign you 
should thread the text frames together 
across colums and across pages.

Type aesthetics
The point of typography, and also 
pretty much all of design, is to comu-
nicate clearly and beautifully. We want 
to attract the reader and have them 
think about what is said, not about the 
design. The best design is invisible to 
the reader.

Learn from the experts
When you are doing any project that 
requires text you can easily learn how it 
is done with instruction by some of the 
best designers. Just pick up a magazine, 
a book, or look at web pages for screen 
design. Look closely. What is the type 
choice, point size, leading? How are the 
headers done, how is the right margin 
handled? Etcetera.

Break the typewriter
Typewriters have been obsolete for a 
while, but many people still cling to 
their limitations. Do not underline: 
Instead use italic or bold. Do not put 
two spaces after a sentence: Computers 
can figure out the correct space to put 
after a period with one space. Use the 

correct dash: 
Hyphens con-
nect words 
that make up 
one word or 
spread a word 
across lines. En 
dashes (com-
mand+hyphen 

keys) connect numbers or words like in 
dates or addresses. Em dashes (com-
mand+shift+hyphen keys) connect 
thoughts in a sentence. More info on 
Wikipedia...

Body copy and text choices
Serifs fonts are easier to read in a large 
bit of text and many are classic looking. 
Sans serif can look cleaner, simpler and 
more modern. The little tags on the 
end of serif letters help the eye distin-
guish one letter from another, which 
is important because when we read 
we read patterns, not letters. There are 
exceptions to this, such as type on a on 
a low-resolution screen and short bits 
of big type (like headers). Type size is 
also important, and unfortunately can 
only be judged in a print (if that is the 
final medium). Different typestyles will 
look different sizes at the same point 
size, but generaly point sizes from 8 to 
11 are good. Type that is too large looks 
awkward and amateurish, and type that 
is too small is hard to read. And never 
use decorative type for your text unless 
you do not want anyone to read it. 
Times and Helvetica are bad choices if 
only because they are over-used.

Alignment
Justified left and ragged right is the 
best option, but if you want your page 
more regimented, or if your columns 
are close together, you might want to 
use fully justified type (left and right). 
Watch the spacing of your words when 
you fully justify, and to help word 
spacing you should probably have hy-
phenation turned on. Centered text and 
ragged left text are really just for special 
purposes. Save them for your poetry.

Leading
How much leading to set is a personal 
thing, and it also depends on what 
you need. Too little leading will make 
your lines crowded and jumbled. Too 
much leading will make your body of 
text look unconnected with itself and 
give the feeling of stripes. Start with a 
leading 2 points larger than your type 
size and print it out to see if you need 
more (or less).

Length of text lines
A general rule of thumb is to keep lines 
to 50-60 characters (letters and spaces). 
Longer text lines makes it hard for the 
reader to pick up the next line as they 
are reading. If you want to use longer 
lines, keep the text down to only three 
or four lines and do not fully justify it. 
Increasing leading will also help. Very 
short lines of text should never be fully 
justified, since the word spacing will 
suffer, even with hyphenation. There 
are controls in InDesign with which you 
can vary how words are spaced and 
how they are hyphenated, but for now 
just make sure you do not have rivers of 
white space running down your body 
copy from poorly spaced words.

Paragraphs
Paragraphs are good. They group the 
text into inviting chunks and help the 
reader skim. Paragraphs can be sepa-
rated with a line return or by indenting 
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